
Session Ill: 
Marketing Your Program 
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Features and Benefits 

Name features of your program and then identify the related benefits they provide to children and families. 
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Marketing Toolbox 
You have many options in your marketing toolbox. Some may be very useful to your program while others may 
not be necessary. Think about the tools you already use for your program, how are they being used, and whether 
any improvements could increase their effectiveness. If there are any tools that your program is not currently 
using, consider whether they could be useful, and, if so, how. 

Website 

Social media 

Email 

Phone 

Word of mouth 

Community 
relationships 
and 
partnerships 
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First Impressions 
Consider the first impression families might have of your program when coming for a visit. A welcoming yet 
professional environment and observations of high-quality classroom interactions can leave a positive first 
impression on new and prospective families. Consider the many ways that your program presents itself, what kind 
of a first impression it is making on prospective families, and what improvements could be made. 
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0 External marketing 
0 Environmental scan 
0 Brand identity 
0 Features and benefits 
0 Marketing tools 

0 Internal marketing 
0 New families 
0 Existing families 
0 Past families 
0 Staff 
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